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The Benefits of high quality data

Improvement in data quality (81%)

Accurate reporting (78%)

Better decision making (54%)

Consistent definitions of key business entities (53%)
Multiple views (for multiple users) of same data (52%)
Easier auditing of information’s origin (46%)
Enterprise wide data governance (35%)

Single view of each customer (32%)

Risk reduction (18%)

Product data improvements (17%)

Superior customer service ( 8%)

Supply chain optimization ( 8%)

Other ( 8%)

The problems of poor master data

Inaccurate Reporting (81%)

Argument over which data is appropriate or trusted (78%)
Bad decision based on incorrect definitions (54%)

Data governance and stewardship limitations (53%)
Limited visibility for data lineage and linkage (52%)

No understanding of master data homonyms, synonyms (46%)
Poor customer service (35%)

Inefficient marketing (32%)

Inefficient purchasing/sourcing (18%)

Delay in new product introductions (17%)

Other ( 8%)

Source : TDWI Survey, 2006
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MDM status Already deployed 9%

Implementation
Phase 11%

Exploration

phase 46% Design

Phase 11%

No plan 21%

Business initiatives that MDM solution support
Business intelligence (82%)

Data governance or stewardship initiative (53%)

Customer relationship management initiative (49%)

Marketing initiatives (e.g., DM) (36%)

Regulatory compliance (36%)

Supply chain management (24%)

Purchasing/sourcing (15%)

Not linked; MDM is autonomous (5%)

Other ( 7%)

Technical solutions that MDM solution support
Data warehousing (85%)

Customer data integration (63%)

Transactional applications and databases (49%)

Product information management (47%)

Supplier information management (20%)

Not linked; MDM is autonomous (3%)

Other ( 5%)

Other 2% A single dept. within

MDM scope a Biz. Unit or region 6%
A single Biz. Unit 16%
Whole
Enterprise
52%

A single dept. that
Spans the enterprise 24%

Source : TDWI Survey, 2006
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